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Lawrancé is responsible for the new
concept store of MONTBLANC.
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The New Taipei 101 Flagship Store Serves as the Market Indicator for
the Brand

Maontblanc officially launched their brand new global concept boutique at Taipei
101, restating their determination for rebranding. The new Montblanc Taipei 101
flagship store is of great significance, as it is the first new concepl store worldwide
for the brand. During the trial operation in May, the business management for
the store has been supervised by staff members from the French headquarters.
The French designer Noé Duchaufour Lawrance responsible for the store
design also arrived on site to confirm that every detail is perfect. The new store
was designed 1o provide a younger, more fashionable and sophisticated visual
style, The delicately treated furniture and showcases demonstrate exquisite
craftsmanship. In addition to the transformation of the store's layout and visual
style, the customer circulation has been made smoother with @ new double
entrance design. Walking inside the store, one will immediately discover an
intensified olfactory experience. By incorporating the scent of perfume into the
air conditioner, Montblanc is able to produce an airflow that suffuses the brand’s
unigue atmosphere. Even the background music playing in the store is chosen by
personnel from Montblanc headquarters.

Building the Unique Scenario with the “Flow” Spirit

As a graduate from the Ecole Nationale Supérieure des Arts Décoratifs in
Paris, France, the designer of the new Mantblanc concept store Noé Duchaufour-
Lawrance has set foot in a variety of fields from sculpture and furniture design to
commercial interior design. Some of his famous works include the design of the
Air France business class lounge at the Paris Charles de Gaulle Airport and the
interior planning of the French fashion gallery Galerie BSL. Having gone through
over a year and a half of discussions and design modifications, the collaboration
hetween Montblanc and MNoé aimed at reflecting the craftsmanship's spirit of the
brand in the design of the new concept store, No€ has stated that as a designer,
it is his duty to create a unique scenario for the client while not making any
compromises to his original ideas. In the new Montblanc concept store, newly
designed spaces have generated a greater sense of customer flow. The edges
of the island-style showcases have been rounded to better fit the overall interior
design. Another bold approach is that all leather goods have been placed on top
of the tables, allowing customers to directly touch and feel the quality of their
products. Among all the new design features, the most eye-catching item is the
large screen located behind the counter. The everflowing images presented on
the screen echo the new “Flow" spirit of Mantblanc.
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